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BITS OF WISDOM (sorted by theme)
THEME:  CHOOSE YOURSELF

•  Power is never given, power is taken.
•  The minute you become ready is the minute you stop dreaming. Suddenly it’s not  
 about becoming, suddenly it’s about doing.
•  Part of being creative is learning how to protect your freedom.
• The best way to get approval is to not need it.

THEME: DO THE WORK

•  Being good at it is being able to make it look easy, but it’s never easy.
•  Don’t quit your day job! Stay attached to the real world.
•  If somebody in your industry is more successful than you, it’s probably because   
 he works harder at it than you do. Which is why the world is full of highly talented,  
 network-savvy, failed mediocrities.
•  Nobody cares. Do it for yourself. Everybody is too busy with their own lives to give a  
	 damn	about	your	book,	painting,	screenplay	etc	Especially	if	you	haven’t	finished	it		
 yet.
•  A lot of people like to dwell on ‘whether or not an idea is commercial’ because it  
 keeps them from ever having to journey into unknown territory. It’s safe.
•  What are you going to do with the short time you have left on this earth?
•  a lot of people in business say they have twenty years’ experience, when in fact all  
 they have is one year’s experience repeated twenty times.
•  Anything worth doing takes lots of practice. Adventures included.

THEME:  PLAY

•  Like the best jobs in the world, it just kinda sorta happened.
•		 The	first	rule	of	business,	he	said,	is	never	sell	something	you	love.	OR	you	might	as		
 well sell your children. Keep a distance.
•  I just started drawing on the back of business cards for no reason. Because it   
 amused me in a kind of random, arbitrary way.



•		 You	have	to	find	a	way	of	working	that	makes	it	easy	to	take	full	advantage	of	your		
 inspired moments. They never hit at a convenient time, nor do they last long.
•  Somehow, while playing around with something new, suddenly they found they  
 were able to put their entire selves into it. (J. Pollock with splatter paint, Duchamp  
 discovering the found object, ..)

THEME: TRUST

•  The world changes, regardless of how it changes (new technologies, business  
 models, social architectures, ...) the one thing that will not change is trust.
•  The people you trust and vice versa are what will feed and pay for your kid’s college.  
 Nothing else. Start worrying about people who trust you. Hang out with the right  
	 people	and	have	something	to	offer	in	return.	Avoid	folks	who	play	it	safe.
•  A big idea will change you. Your friends may love you, but they don’t want you to  
 change.
•  Put some of your ideas on a blog and get them ‘out there’ = start building trust
•  Successful people, artists, and non artists alike, are very good at spotting (hiding)  
	 pillars	(fancy	suits,	fancy	offices,	club	memberships,	..).	Good	pillar	management	is		
 one of the most valuable talents you can have on the planet. 

THEME: SOUL

•  You’ve got the itch to do something. You don’t know where the itch came from, it’s  
	 almost	like	it	arrived	on	your	doorstep,	uninvited.	But	the	idea	terrifies	you.	 
 What if... 
	 That’s	your	adult	voice,	your	boring	and	tedious	voice	trying	to	find	a	way	to		 	
 stop it. Your wee voice came back because your soul somehow depends on it.
•  Beware of turning hobbies into jobs. 

THEME: EXPECTATIONS

•  If you can accept the pain, it cannot hurt you.  
 It’s the Not doing it (drawing, writing, creating) - when you know full well you had  
 the pportunity - that hurts far more than any failure.
•		 You’re	better	off	doing	something	on	the	assumption	that	you	will	not	be	rewarded		
 for it, that will not receive the recognition it deserves, that it will not be worth the  
 time. If anything good comes out of it, then it’s an added bonus.
•		 Good	ideas	alter	the	power	balance	in	relationships.	That’s why good ideas are al 
 ways initially resisted. Most team members in any industry are far more concerned  
 with the power relationships inside their immediate professional circle that with  
 what may actually be interesting and useful to others.
•  Nobody cares. Do it for yourself. Everybody is too busy with their own lives to give a  
	 damn	about	your	book,	painting,	screenplay	etc	Especially	if	you	haven’t	finished	it		
 yet.



•  Trying to create when you don’t feel like it is like making conversation for the sake of  
 making converstation.

THEME:  SOVEREIGNTY

•  The fact I have another income means I don’t feel pressured to do something  
 market- friendly. It makes it easier to carry on with it in a calm fashion, day-in-day- 
 out way. Makes my work more powerful in the long run.
•  The creative person basically has two kinds of jobs: One is the sexy, creative kind.  
 Second is the kind that pays the bills. It’s balancing the need to make a good living  
 while still maintaining one’s creative sovereignty. As soon as you accept this, for some  
 reason your career starts moving ahead faster.
•  It was so liberating to be doing something that didn’t have to have some sort of 
 commercial angle. It was so liberating to feel complete sovereignty, for a change. It  
 didn’t require somebody else’s money, or somebody else’s approval.
•  The most important thing a creative person can learn professionally is where to  
 draw the red line that separates what you are willing to do from what you are not.  
 It’s this red line that demacrates your sovereignty. What crap you are willing to   
 take, and what crap you are not.
•  The more you need the money, the more people will tell you what to do. The less  
 control you will have. The more bullshit you will have to swallow.
• The sovereignty you have over your work will inspire far more people than the  
 actual content ever will.	It	will	inspire	others	to	find	their	own	sovereignty,	their	own		
 sense of freedom and possibility.
•  Question how much freedom your path affords you. It’s your freedom that will get  
 you to where you want to go.

THEME: AUTHENTICITY

• Sing in your own voice. The	good	artists	figure	out	how	to	circumvent	their	
 weaknesses. Turner couldn’t draw human beings very well so he improved ‘land  
 scape’ paintings, Dylan was not so technical virtuose so he gave his song lyrics more  
 power and resoncance.
• Part of being a master is learning how to sing in nobody else’s voice but your own.  
 For me it was when I discovered drawing on the back of business cards. J.Pollock  
	 discovered	splatter	paint,	R.Ryman	discovered	all-white	canvases.
•  Your idea doesn’t have to be big, it just has to be yours alone.
•  The more talented people are, the less they need the props.	Van	Gogh	rarely	 
 painted with more than six colors. Which is why there are so many unremarkable  
 painters with expensive studios in trendy neighbourhoods.
•  Don’t stand out from the crowd, avoid crowds altogether.  All existing business  
 models are wrong. Find a new one.
•		 If	you	try	to	make	something	just	to	fit	your	uninformed	view	of	some	hypothetical		
 market, you will fail. If you make something special and powerful and honest and  
 true, you will succeed.



•	 In	the	early	half	of	the	twentieth	century,	creativity	has	been	sacrificed	in	favour	of		
 the ‘team player’.  
•  Team players are not very good at creating value on their own. They are not  
 autonomous; they need a team in order to exist.  
•  Creating an economically viable entity where lack of original thought is rewarded  
 creates a rich, fertile environment for parasites to breed. And that’s what’s been  
 happening.

THEME: EGO 

•  The Art Majors I met in college... Threir chosen art form seemed more like a 
 religion to them. It was serious. It was important. It was a big part of their identity. 
•  My cartooning was and still is to just have a normal life, be a regular schmoe, with  
	 a	terrific	hobby	on	the	side.
•  The best way to get approval is to not need it.

THEME: THE HEART

•  People respond to ‘humanity’ not to the form (your medium). They respond to your  
	 voice,	not	the	form.	Put	your	whole	self	into	it,	and	you	will	find	your	true	voice.			
 Hold back and you won’t. It’s that simple.
•  You can’t love a crowd the same way you can love a person. And a crowd can’t love  
 you the way a single person cal love you. Intimacy doesn’t scale. Whether you write  
 for an audience of 1 or 10 million, write from the heart.

THEME:  PROUD

 •  It is nice after years of struggling to have a body of work that you’re actually proud  
 of that: (a) makes you a good living (b) exceeds your own expectations of   
 what you thought you where capable (c) has given other people joy and value.  :-)

A MUST HAVE AT ALL TIMES !


